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Abstract

Social media has become a vital platform for increasing environmental awareness, particularly
regarding air pollution caused by aerosol particles. This literature review aims to explore how
digital campaigns in Indonesia and Malaysia have utilized platforms such as Instagram, Twitter,
and Facebook to raise public understanding of air quality issues. Eighteen peer-reviewed articles
published between 2015 and 2024 were analyzed using a systematic review method. Findings
reveal that both governmental and non-governmental campaigns, such as #BersihkanIndonesia and
WWF Malaysia initiatives, have effectively leveraged visual content, hashtags, and influencers to
engage audiences. These efforts have contributed to better public responsiveness, especially among
youth. However, the spread of misinformation and limited access in rural areas remain significant
challenges. This study concludes that strategic social media communication, supported by reliable
data and cross-sector collaboration, can significantly enhance environmental literacy and collective
actions for clean air.
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